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CORPORATE IDENTITY / BRANDING

Client  Desert BBQ Cleaning  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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CORPORATE IDENTITY / PACKAGING

Client  Denver’s Pest Control  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

530.333.5287
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Client  The Koffler Investor Group  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  E.P.I.C. North America  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

Increase Your Profits And
Reduce Your Costs!
• Develop a competitive advantage through 

cross-marketing.
• Track and reduce inventory, overhead, shipping, 

financing, advertising costs, and more.  
• Automated purchase tracking, commissions, mark ups, pay outs, plus

additional compensation functions occur in real-time.
• Analyze channel partner performance, sales personnel, metrics, advertising

campaigns, and more.

Keep Customers
Coming Back For More!

• Deliver exciting multimedia advertising
directly to consumers to influence
positively their buying decisions.

• KA-CHING! makes it super-easy for consumers to
make more purchases, more frequently from you
anywhere… 24/7/365.

• Consumers will enjoy the increased convenience and the savings 
you can offer on a real-time basis.

• Create a true, multi-channel user experience to increase 
customer loyalty and retention.

Create Customer
Traction And Sell
Gobally: 24/7/365!
• Turn any consumer,

anywhere at any time,
into a walking, talking
cash register.
• Your products and

services will be available
at the consumers'
fingertips… 24/7/365.

• Sell and resell to targeted,
captive consumers over
and over again at no
additional cost.

• Never lose sales again!
KA-CHING!™ is the safe,
total consumer tracking and
compensation system.

IDEAL FOR ANY TYPE OF BUSINESS • MANUFACTURERS • RETAILERS • SERVICE PROVIDERS • SALES ORGANIZATIONS • WEBSITES • & MORE

Create Dynamic Revenue Sharing To
Energize Cross-Marketing Relationships!

• Become empowered to attract more channel partners.
• Offer your products and services in more locations.

• Create new wealth for new and existing
channel partners.

• Enable partners to receive sales
revenues from your company instantly,

globally… 24/7/365.

Amazing!
The world-wide, around

the clock, distribute it anywhere,
direct sales, revenue-sharing,

money-making machine.
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Client  Data+Imagination, Inc.  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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CORPORATE IDENTITY / BRANDING

Client  Data+Imagination, Inc.  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  Chic & Cheap Antique Market  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  CruiseMasters  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

A  TRAVEL OF AMERICA COMPANY

America’s Best Travel Agency for River & Small Ship Cruise Vacationssm
PREMIER RIVER CRUISES

1989

1990

2019
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Client  Foof ’s, Inc.  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  Hot Hang-Ups LLc  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  L.E. Hotels  |  Project  Identity/Branding  |  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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CORPORATE IDENTITY / BRANDING

Client  Luxe Hotels  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

R
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Client  Wayne Smith Adv. / Numero Uno Pizza  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  Stenger Stables  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

STENGER STABLES
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Client  WeCan Partners  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  Online Travel, Inc.  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  Hotel Lumen, Paris, France  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

EUROPEAN BOUTIQUE HOTELS COLLECTION  |  USAGE GUIDELINE  |  PAGE 2
05/01/2015
©2015 L.E. HOTELS, EBH

EBH LOGO
SECONDARY LOGO
2 PMS COLORS

EUROPEAN BOUTIQUE HOTELS
Ink = Pantone 2955C (dark blue)
          CMYK = C 100, M 78, Y 36, K 28
          RGB = R 38, G 62, B 96
          WEB# = #263E5F

ICON and “rule Collection rule”
Ink = Pantone 8384C - METALLIC gold ink
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Client  American Board of Medical Acupuncture  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  American Academy of Medical Acupuncture  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

Medical
J O U R N A L  O F  T H E  A M E R I C A N  A C A D E M Y  O F  M E D I C A L  A C U P U N C T U R E
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Acupuncture
Volume Seventeen / Number Three / May 2006

Acupuncture For Prebirth Treatment: An Observational Study Of Its Use In Midwifery Practice 
Debra Betts, RN and Sue Lennox, MA

A Randomized Controlled Trial Of Placebo Acupuncture vs Real Acupuncture
Greg Goddard, DDS; Daniela Albers, DDS; and Jaime Guachalla, DDS

Electromyography-Assisted Acupuncture: A Quantitative Assessment Of Myofascial Pain Therapy
Richard D. Serano, MD; Christopher S. Corella, BS; and Albert W. Kenney, PA-C

Trigger Points And Acupuncture Points: Anatomic And Clinical Correlations
Peter T. Dorsher, MD

Quantitative Assessment Of Acupuncture Analgesia Using A Human Experimental Pain
Model: A Randomized, Crossover Pilot Study
Farshad M. Ahadian, MD; Jennifer C. Braun, MPH; and Gery Schulteis, PhD

ARTICLES

41 Macular Degenerative Disease And Acupuncture Safety Precautions
Richard C. Niemtzow, MD; Namtran Pham, MD; Steven M. Burns, MD; 
Alston C. Lundgren, MD; and John Baxter, MD

3

6

Editorial  /  Helping The Traumatic Amputee Military Member: Ear And Scalp Acupuncture
Richard C. Niemtzow, MD

Guest Editorial  /  Is There “Gold” To Be Had In Practicing Medical Acupuncture?
James K. Rotchford, MD

DEPARTMENTS

CASE REPORT

44 Book Reviews
Pocket Atlas Of Tongue Diagnosis: With Chinese Therapy Guidelines For Acupuncture, Herbs, And Nutrition
Reviewed by Steven KH Aung, MD
The Biophysics Basis For Acupuncture And Health
Reviewed by Eric Hsu, MD
Complementary Therapies In Neurology: An Evidence-Based Approach
Reviewed by Michael T. Greenwood, MB (MD)

33 A Five-Element Analysis Of The Grail Myth
Marcia A. Liberatore, MD

27 Acupuncture And The Chakras
Michael Greenwood, MB (MD)

Medical
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Acupuncture
Volume Seventeen / Number Three / May 2006

Acupuncture For Prebirth Treatment: An Observational Study Of Its Use In Midwifery Practice 
Debra Betts, RN and Sue Lennox, MA

A Randomized Controlled Trial Of Placebo Acupuncture vs Real Acupuncture
Greg Goddard, DDS; Daniela Albers, DDS; and Jaime Guachalla, DDS

Electromyography-Assisted Acupuncture: A Quantitative Assessment Of Myofascial Pain Therapy
Richard D. Serano, MD; Christopher S. Corella, BS; and Albert W. Kenney, PA-C

Trigger Points And Acupuncture Points: Anatomic And Clinical Correlations
Peter T. Dorsher, MD

Quantitative Assessment Of Acupuncture Analgesia Using A Human Experimental Pain
Model: A Randomized, Crossover Pilot Study
Farshad M. Ahadian, MD; Jennifer C. Braun, MPH; and Gery Schulteis, PhD

ARTICLES

41 Macular Degenerative Disease And Acupuncture Safety Precautions
Richard C. Niemtzow, MD; Namtran Pham, MD; Steven M. Burns, MD; 
Alston C. Lundgren, MD; and John Baxter, MD

3

6

Editorial  /  Helping The Traumatic Amputee Military Member: Ear And Scalp Acupuncture
Richard C. Niemtzow, MD

Guest Editorial  /  Is There “Gold” To Be Had In Practicing Medical Acupuncture?
James K. Rotchford, MD

DEPARTMENTS

CASE REPORT

44 Book Reviews
Pocket Atlas Of Tongue Diagnosis: With Chinese Therapy Guidelines For Acupuncture, Herbs, And Nutrition
Reviewed by Steven KH Aung, MD
The Biophysics Basis For Acupuncture And Health
Reviewed by Eric Hsu, MD
Complementary Therapies In Neurology: An Evidence-Based Approach
Reviewed by Michael T. Greenwood, MB (MD)

33 A Five-Element Analysis Of The Grail Myth
Marcia A. Liberatore, MD

27 Acupuncture And The Chakras
Michael Greenwood, MB (MD)
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Client  Luxe Rodeo Drive Hotel  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  Cardiology Match, Inc.  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

CM
ARDIOLOGY

ATCH, Inc.
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Client  Luxe Sunset Boulevard Hotel  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP

sirocco

17020 SIROCCO  LOGO 01c - Color Variations
Primary Colors - 172C and PMS 437U
Associated Colors
Luxe SB logo on 1 line

Color Group - Color Property - None;  Muted/Vivid Spectrum;  Harmony Rule - Pentagram Choice 2
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Client  ScriptAngels Programming (1996)  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  PrimeVision Software  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP
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Client  CyberSite.net  |  Project  Identity/Branding  |  E  IMPACT@TheOdellGroup.us  |  P  +1 661 269 2398

ODELLGROUP


